
why are influencers popular
why are influencers popular? This question has become increasingly relevant
in the digital age, as social media personalities have transitioned from mere
entertainers to powerful marketing forces. Their ability to connect with
audiences on a personal level, foster trust, and drive purchasing decisions
is a testament to their unique position in the modern consumer landscape.
This article delves into the multifaceted reasons behind influencer
popularity, exploring the psychological, social, and economic factors that
contribute to their widespread appeal. We will examine how authenticity,
relatability, niche expertise, and the inherent social proof they offer all
play a crucial role.
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The Psychology of Connection and Trust

At the core of influencer popularity lies a deep-seated human need for
connection and trust. In an era often characterized by impersonal online
interactions, influencers provide a seemingly genuine human face to brands
and products. This perceived authenticity allows followers to build a
parasocial relationship, where they feel they know and understand the
influencer. This feeling of familiarity breeds a level of trust that
traditional advertising often struggles to achieve. When an influencer
recommends a product or service, it's not just a commercial endorsement; it
feels like a recommendation from a friend.

This trust is not built overnight. It is cultivated through consistent
content, engagement with followers, and a perceived transparency about their
lives and experiences. Influencers share their daily routines, their
struggles, and their triumphs, making them seem more human and approachable.
This vulnerability is a key element in building rapport and solidifying the
trust that underpins their influence. When this trust is established,
followers are more receptive to their recommendations, making them highly
valuable assets for brands seeking to reach specific demographics.



Authenticity and Relatability in the Digital
Age

The concept of authenticity is paramount to why influencers are popular.
Consumers today are increasingly savvy and can often detect overt or
inauthentic marketing. Influencers, at their best, present themselves in a
genuine and unvarnished manner. They share their unfiltered opinions, their
personal journeys, and their genuine enthusiasm for the products they
endorse. This authenticity resonates deeply with audiences who are looking
for real people, not just polished advertisements.

Relatability further enhances this authenticity. Influencers often share
aspects of their lives that are common to their followers, such as parenting
challenges, fitness goals, or everyday fashion choices. This shared
experience creates a bond, making followers feel understood and validated.
When an influencer demonstrates how a product fits into their relatable
lifestyle, it becomes much more appealing than a sterile product shot. This
is particularly true for micro-influencers, who often have even more tightly-
knit communities and a higher degree of perceived authenticity within their
specific niche.

Niche Expertise and Targeted Audiences

Another significant reason for influencer popularity is their ability to
cater to specific niche interests. Unlike mass-market advertising that aims
for broad appeal, influencers often specialize in particular areas, such as
beauty, fitness, gaming, travel, or sustainable living. This specialization
allows them to attract and engage a highly targeted audience that is
genuinely interested in their chosen subject matter. Brands can leverage this
to reach precisely the consumers most likely to be interested in their
products or services.

This niche focus also allows influencers to develop a deep understanding and
credibility within their field. They become go-to sources for information,
reviews, and inspiration for their followers. This expertise, coupled with
their personal brand, makes their recommendations highly valuable. For
example, a beauty influencer who consistently reviews skincare products with
honest feedback will be more trusted than a general celebrity endorsement of
a single lipstick. This targeted approach offers a more efficient and
effective marketing channel for many businesses.

Social Proof and the Fear of Missing Out (FOMO)



Influencers capitalize on the powerful psychological principle of social
proof. When people see others engaging with and endorsing a particular
product or trend, they are more likely to believe it is valuable or
desirable. Influencers, by showcasing their use of products and the positive
experiences they have with them, act as a constant source of social proof for
their followers. This can significantly sway purchasing decisions.

Furthermore, influencers often tap into the fear of missing out (FOMO). By
showcasing aspirational lifestyles, exclusive experiences, or limited-time
offers, they can create a sense of urgency and desire among their followers.
The constant stream of engaging content showing what others are enjoying or
acquiring can make individuals feel as though they are falling behind if they
do not participate. This psychological trigger is a potent driver of consumer
behavior, making influencer recommendations highly persuasive.

The Evolution of Marketing and Advertising

The rise of influencer popularity is intrinsically linked to the evolution of
marketing and advertising strategies. As consumers have become more ad-
averse, traditional advertising methods have lost some of their
effectiveness. Influencer marketing offers a more organic and integrated
approach, embedding brand messages within content that audiences actively
seek out and enjoy. This shift reflects a broader trend towards content
marketing, where value is provided to the audience before a direct sales
pitch.

Brands are recognizing that influencer collaborations can often yield higher
engagement rates and better ROI compared to traditional ad campaigns.
Influencers can create compelling narratives around products, demonstrating
their utility and appeal in ways that static ads cannot. This allows for more
creative storytelling and a more natural integration of marketing messages,
which consumers are more likely to accept and engage with positively. The
ability to track metrics and measure the impact of these campaigns further
solidifies their place in modern marketing budgets.

Democratization of Fame and Content Creation

Influencer culture is also a product of the democratization of fame and
content creation made possible by social media platforms. Historically,
becoming a public figure required significant resources, access, or a
traditional media platform. Today, anyone with a smartphone and an idea can
build an audience and gain influence. This accessibility has opened the doors
to a diverse range of voices and perspectives that were previously
underrepresented in mainstream media.



This democratization means that influencers can come from all walks of life,
offering unique viewpoints and connecting with specific communities. This
allows for a more inclusive and representative landscape of popular figures.
The ability for individuals to directly communicate with their audience,
bypass gatekeepers, and build their own personal brands has been a
revolutionary shift. It empowers creators and fosters a sense of possibility
for aspiring influencers.

The Visual Appeal and Entertainment Factor

A significant part of influencer popularity stems from the highly visual and
often entertaining nature of their content. Platforms like Instagram, TikTok,
and YouTube are inherently visual mediums, and influencers excel at creating
aesthetically pleasing, engaging, and often humorous content. This can range
from expertly curated photos and visually stunning travel vlogs to
entertaining challenges and witty commentary.

The entertainment value of influencer content keeps audiences coming back for
more. It provides a source of escapism, inspiration, or simple enjoyment.
When influencers seamlessly weave product placements or sponsorships into
this entertaining content, it feels less like an advertisement and more like
a natural part of the overall experience. This makes the marketing aspect
palatable and even desirable for the viewer.

Community Building and Belonging

Finally, influencers foster a sense of community and belonging among their
followers. Their social media platforms often become hubs where like-minded
individuals can connect, share their experiences, and feel part of a larger
group. This sense of belonging is a powerful draw for many people navigating
the complexities of modern life. When an influencer builds a strong
community, the loyalty extends not just to the influencer but also to the
brands they represent.

Followers often feel a sense of shared identity with other members of an
influencer's community. They discuss products, share tips, and offer support
to one another, creating a vibrant ecosystem around the influencer's brand.
This collective endorsement and engagement can be incredibly persuasive,
reinforcing the value and desirability of associated products. This communal
aspect amplifies the impact of influencer recommendations, making them a
cornerstone of contemporary digital marketing and social interaction.



FAQ

Q: Why do brands collaborate with influencers?
A: Brands collaborate with influencers because they offer a direct line to
engaged and often niche audiences. Influencers can provide authentic product
endorsements, increase brand awareness, drive website traffic, and ultimately
boost sales. Their ability to connect with consumers on a personal level and
build trust makes them a powerful marketing channel, often achieving higher
engagement rates than traditional advertising.

Q: What makes an influencer seem authentic to their
followers?
A: An influencer appears authentic through consistent content that reflects
their genuine personality, interests, and values. This includes sharing
unfiltered opinions, acknowledging personal struggles, engaging directly with
followers in comments and messages, and being transparent about sponsorships
or partnerships. Relatability to everyday experiences also plays a crucial
role.

Q: How do influencers create a sense of social
proof?
A: Influencers create social proof by showcasing their own positive
experiences with products or services. When followers see an influencer they
trust using and enjoying something, it validates that product's desirability
and quality. This is amplified when many followers engage with and discuss
the same product within the influencer's community.

Q: What is the role of niche expertise in influencer
popularity?
A: Niche expertise is vital because it establishes an influencer as a
credible authority in a specific area, such as fitness, beauty, or gaming.
This attracts a highly targeted audience actively seeking information and
recommendations within that niche. Followers trust these influencers for
their in-depth knowledge and curated product selections, making their
endorsements highly effective.

Q: How does the fear of missing out (FOMO)
contribute to influencer popularity?
A: Influencers can generate FOMO by showcasing aspirational lifestyles,



exclusive events, or limited-time offers that create a sense of urgency and
desire among their followers. This encourages immediate engagement and
purchasing decisions, as individuals may feel they are being left out of a
desirable trend or opportunity.

Q: Can anyone become an influencer?
A: While the barriers to entry are lower due to social media, becoming a
successful and popular influencer requires consistent effort, dedication, and
the ability to build and maintain an engaged audience. It involves creating
compelling content, understanding audience preferences, engaging with the
community, and often developing specific expertise.

Q: How has the rise of influencer marketing changed
traditional advertising?
A: Influencer marketing has shifted the advertising landscape by offering a
more integrated, relatable, and content-driven approach. It allows brands to
bypass ad blockers and reach consumers through trusted voices within content
that audiences actively seek out, often achieving better engagement and ROI
than traditional, interruptive advertising methods.
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particular interest.
  why are influencers popular: The Influencer Industry Emily Hund, 2025-03-25 A critical
history of the social media influencer's rise to global prominence.
  why are influencers popular: The Dynamics of Influencer Marketing José M.
Álvarez-Monzoncillo, 2022-08-08 YouTube, Instagram, Facebook, Vimeo, Twitter, etc. have their own
logics, dynamics and different audiences. This book analyses how the users of these social networks,
especially those of YouTube and Instagram, become content prescribers, opinion leaders and, by
extension, people of influence. What influence capacity do they have? Why are intimate or personal
aspects shared with unknown people? Who are the big beneficiaries? How much is vanity and how
much altruism? What business is behind these social networks? What dangers do they contain? What
volume of business can we estimate they generate? How are they transforming cultural industries?
What legislation is applied? How does the legislation affect these communications when they are
sponsored? Is the privacy of users violated with the data obtained? Who is the owner of the content?
Are they to blame for fake news? In this changing, challenging and intriguing environment, The
Dynamics of Influencer Marketing discusses all of these questions and more. Considering this
complexity from different perspectives: technological, economic, sociological, psychological and
legal, the book combines the visions of several experts from the academic world and provides a
structured framework with a wide approach to understand the new era of influencing, including the
dark sides of it. It will be of direct interest to marketing scholars and researchers while also relevant
to many other areas affected by the phenomenon of social media influence.
  why are influencers popular: Research Perspectives on Social Media Influencers and
their Followers Brandi Watkins, 2021-03-15 Research Perspectives on Social Media Influencers and
their Followers argues that the brands that find the most success on social media are the ones that
acknowledge the real key to social media marketing—it’s all about the followers. This collection,
edited by Brandi Watkins, explores how social media has shifted power dynamics away from brands
and toward the consumers themselves—the social media users who choose to like, share, and
engage with brands online. This dynamic has paved the way for the rise of the social media
influencer (SMI); a unique category of social media user who has a large platform and compelling
content that attracts a number of loyal and devoted followers.. It’s the followers that make SMI
relevant and appealing to brands as a marketing strategy. Contributors discuss emerging trends in
research related to the SMI and their followers; as the influencer marketing industry continues to
grow and evolve, they argue, so too should our understanding of the influencer-follower relationship
that makes this marketing strategy successful. Each chapter of this collection presents a variety of
research perspectives, questions, and methodologies that can be used to analyze this trend. Scholars
of media studies, communication, technology studies, celebrity studies, marketing, and economics
will find this book particularly useful.
  why are influencers popular: Unlocking Social Theory with Popular Culture Naomi Barnes,
Alison Bedford, 2021-08-26 This book demonstrates how pop culture examples can be used to
demystify complex social theory. It provides tangible, metaphorical examples that shows how it is
possible to do philosophy rather than subscribe to a theorist by showing that each theorist intersects
and overlaps with others. The book is embedded in the literary theory that tapping into background
knowledge is a key step in helping people engage with new and difficult texts. It also acknowledges
the important role of popular culture in developing comprehension. Using a choose your own
adventure structure, this book not only shows students of social theory how various theories can be
applied but also reveals the multitude of possible pathways theory provides for comprehending
society.
  why are influencers popular: Social Media Influencers in Strategic Communication Nils
S. Borchers, 2021-12-21 This book seeks to draw a comprehensive picture of influencer
collaborations from a strategic communication perspective. The contributors tackle strategic
influencer communication from multidisciplinary perspectives, from varying actor foci, and from
different methodological frameworks and methods. Influencers cross traditional boundaries in many



ways and oscillate between intimacy and publicity, authenticity and commercialization, ingratiation
and critical distance. From a strategic communication perspective, this variability makes influencers
hard to capture: organizations can cooperate with influencers to achieve both marketing and PR
objectives. Influencers can act as cooperation partners, integrating commercial content into organic
narratives, or as independent critics. Influencers also combine different roles that have traditionally
been occupied by separate actors such as intermediary, content distributor, creative content
producer, community manager, testimonial, strategic counsellor, and event host. The combination of
these roles in just one actor opens new opportunities for strategic communication and can produce
appreciated synergy effects. It is therefore hardly surprising that influencer collaborations have
become a firmly established instrument in the toolbox of strategic communicators. The chapters in
this book were originally published in the International Journal of Advertising and the International
Journal of Strategic Communication.
  why are influencers popular: Cracking Gen Z Code: A Guide To Selling The Next
Generation Lance Balungcas, 2023-04-21 Cracking the Gen Z Code is the ultimate guide for
businesses looking to understand and sell to the next generation of consumers. Gen Zers have grown
up in the digital age, and their unique traits and characteristics set them apart from previous
generations. This book provides insights into Gen Z's buying habits, the most effective marketing
strategies, and the importance of authenticity, social responsibility, and inclusivity in building brand
loyalty. Through in-depth analysis and real-world examples, this book will equip you with the tools to
succeed in selling to Gen Z. Learn about the rise of online shopping and e-commerce, the
significance of mobile-first strategies, and the impact of social media and influencer marketing.
Discover how emerging technologies like VR, AR, and AI are shaping Gen Z's buying behavior and
the importance of privacy and security in online experiences. In addition to practical advice on
marketing and sales, Cracking the Gen Z Code explores the social issues and values that are
important to this generation, including sustainability, social responsibility, and inclusivity. Learn
how to build authentic connections and engage with Gen Z through cause-related marketing and
purpose-driven initiatives. Whether you're a small business owner or a marketing professional, this
book is a must-read for anyone looking to succeed in today's fast-paced and ever-changing
marketplace. Order your copy of Cracking the Gen Z Code today and start selling to the next
generation of consumers with confidence.
  why are influencers popular: Influencer Marketing Joyce Costello, Sevil Yesiloglu, 2025-05-27
Influencers offer brands the ability to deliver the 'right' communication and marketing messages to a
specific target audience. This is one of the first textbooks to explore the phenomenon of influencer
marketing and how it fits within marketing communications to build brands and their communities.
Across four core sections, this book brings together the key theory and practical implications of this
new marketing tool: how it works as part of communications campaigns, including how to select the
right influencers and measure their success, the dark side of influencer marketing, and the legal and
ethical framework. Readers will gain a comprehensive understanding of influencer marketing from
the perspectives of influencers, agencies, brands, and platforms. This 2nd edition has been fully
updated to refresh and add content on agency recruitment, brand-influencer partnerships, analysis
of cultural differences and cross-border promotions in China, Egypt, India, Nigeria, Pakistan, and
South Africa, influencer crisis and care, emerging regulations, sharenting, de-influencing, virtual
influencers, the impact of AI, and metrics and measurements for efficacy. It also delves into
regulatory impacts on influencers, agencies, and brands. Interviews with influencers and agencies
help the reader delve into lived experiences. Underpinned by academic theory, the book
incorporates case studies, questions, platform considerations, and ethical implications to stimulate
discussion amongst students and show how the theory is applied in practice. Influencer Marketing
should be core and recommended reading for advanced undergraduate, postgraduate and executive
education students of Digital Marketing, Advertising, Marketing Communications, Brand
Management, and Public Relations. With its accessible style and practical content, it is also highly
valuable for Marketing Communications, Branding, and PR specialists. Online resources include



PowerPoint slides, podcasts, an instructor manual, and test banks.
  why are influencers popular: Influencer Politics Johanna Arnesson, Hanna Reinikainen,
2024-10-21 Influencer Politics focuses on current discussions about the role and impact of social
media influencers in the political sphere, and how the personal, political and promotional often
converges in digital media. A key question is how core ideas of influencer culture – authenticity,
intimacy, commercialism, and self-branding – shape the ways in which politics are expressed and
understood in this context, as well as opens up space for new ways of connecting and interacting
with the public. It also highlights the way that influencer culture itself is infused with politics, where
issues of, for example, empowerment and exploitation are articulated and discussed in different
ways. The book is the result of a common interest among researchers engaged in work on political
aspects of influencer marketing and influencer culture from critical, cultural, and strategic
perspectives, and offers a range of case studies devoted to both the promises and limitations of
influencer politics.
  why are influencers popular: Influence Unveiled: Unleashing The Potential Of Influencer
Marketing Monique Atkins, Delving into the ins and outs of this modern marketing technique, the
author reveals its secrets and provides valuable insights on leveraging influencers' influence for your
brand. With a clear and concise structure, this book takes you on a journey through the world of
influencer marketing. Starting with an introduction to the concept, it explains how influencers can
help businesses effectively reach their target audience with authenticity and credibility. The book
then delves deeper into the strategies and tactics essential for unlocking the potential of influencer
marketing. From identifying the right influencers to building strong relationships with them, you'll
discover proven techniques to maximize the impact of your influencer collaborations. Additionally,
the author shares tips for setting realistic goals, measuring ROI, and avoiding common pitfalls to
ensure the success of your influencer marketing campaigns. By unveiling the potential of influencer
marketing, the author provides real-life examples and case studies showcasing successful campaigns
across various industries. Drawing from these examples, you'll gain practical knowledge and
actionable advice on how to create compelling content that resonates with your target audience
through influencer partnerships. Whether you're a marketing professional, a small business owner,
or simply curious about the world of influencers, this book offers a comprehensive guide to
understanding and harnessing the power of influencer marketing. Prepare to unleash the potential
of this dynamic strategy and propel your brand to new levels of success in the digital age.
  why are influencers popular: Become an influencer Elma Smit, 2020-09-01 Do you need to be
popular to make money from social media? No! There are, however, a few important lessons verified
influencers (those with the blue ticks and paying clients) have learnt through trial and error. As
traditional media keeps losing eyeballs and revenue to digital and indeed social media, this content
revolution presents unprecedented opportunities for those who know how to make the most of their
interests and smartphones. In 2019, Elma Smit was hand-picked by two global governing bodies as
the face of their World Cup content campaigns, in the space of only six months. Yet, she generated
more revenue from influencer work in that same period than from anything else. In Become an
Influencer, one of South Africa’s leading content creators and influencers spills the beans on how to
build a loyal audience, how to charge for paid campaigns and how to avoid running into a social
media meltdown. Maps Maponyane, Rachel Kolisi, Nadia Jaftha and Liesl Laurie and a whole host of
other leading influencers also reveal their influencer secrets, tips and hard-won lessons to Elma,
while leading strategists who select influencers for global and local campaigns share what they look
for in an influencer.
  why are influencers popular: Social Informatics Giovanni Luca Ciampaglia, Afra Mashhadi,
Taha Yasseri, 2017-08-31 The two-volume set LNCS 10539 and 10540 constitutes the proceedings of
the 9th International Conference on Social Informatics, SocInfo 2017, held in Oxford, UK, in
September 2017. The 37 full papers and 43 poster papers presented in this volume were carefully
reviewed and selected from 142 submissions. The papers are organized in topical sections named:
economics, science of success, and education; network science; news, misinformation, and collective



sensemaking; opinions, behavior, and social media mining; proximity, location, mobility, and urban
analytics; security, privacy, and trust; tools and methods; and health and behaviour.
  why are influencers popular: Political Economy of Contemporary African Popular
Culture Kealeboga Aiseng, Israel A. Fadipe, Phillip Mpofu, 2024-04-01 Drawing on examples from
across the continent, this volume examines socially significant aspects of contemporary African
popular culture—including music cultures, fandoms, and community, mass, and digital media—to
demonstrate how neoliberal politics and market forces shape the cultural landscape and vice versa.
Contributors investigate the role that the media, politicians, and corporate interests play in shaping
that landscape, highlight the crucial role of the African people in the production and circulation of
popular culture more broadly, and, furthermore, demonstrate how popular culture can be used as a
tool to resist oppressive regimes and challenge power structures in the African context. Scholars of
political communication, cultural studies, and African studies will find this book particularly useful.
  why are influencers popular: Information and Communication Technologies in Tourism
2024 Katerina Berezina, Lyndon Nixon, Aarni Tuomi, 2024-05-03 For more than 30 years,
Information and Communication Technology (ICT) has been revolutionizing travel, tourism, and
hospitality, and as we look to the next 30 years, the change of pace does not seem to be diminishing.
This open-access book provides an extensive overview of the latest developments of ICTs in the
tourism and hospitality industry. Featuring papers presented at the International Federation for IT
and Travel & Tourism’s (IFITT) 31st annual ENTER International eTourism Conference (ENTER24)
held in Izmir, Türkiye, this book presents research on topics such as artificial general intelligence
(AGI) in tourism and hospitality; emerging technologies in tourism education; virtual reality;
technologies for sustainability, health and wellbeing; big data and analytics, among others. This is an
open access book.
  why are influencers popular: Effectiveness of Influencer Marketing Jane Johne,
2023-06-15 Influencers are defined as independent opinion leaders on social media networks who
influence the attitudes of their followers through blogs, tweets and the use of other social media. As
a result, influencer marketing has become an integral part of brands' marketing strategies. This
book has the overarching goal to examine the impact of influencer marketing on consumer behavior
and the resulting business success. The first empirical project explicitly examines the question of
which influencer characteristics should be considered in the selection process in order to increase
different campaign metrics along the consumer decision journey. Campaign data from several
brands is used for the project and is extended with survey data from a large-scale consumer survey.
The second empirical project examines how the influencer marketing channel, compared to other
firm and consumer activities, affects consumer interest and firm performance. The project uses
historical data from one of Europe's largest specialized online retailers and analyzes it in a time
series model.
  why are influencers popular: Esports Insights Emily Hayday, Holly Collison-Randall, Sarah
Kelly, 2022-02-27 Esports Insights outlines the fundamental characteristics, features, and structures
of the rapidly growing esports industry and acts as the perfect primer for readers without any prior
knowledge of esports. Featuring international case studies in every chapter, this book showcases the
contemporary nature of esports through illustrative, industry examples. By offering a concise and
easy to understand introduction, it discusses the key components, stakeholders, and features of this
commercially driven sector, which by its very nature is dynamic and highly complex. Exploring
current regulatory and governance structures within esports, it unpacks the industry’s essential
features by outlining the various genres, formats and stakeholders who are instrumental to the
functioning of the esports industry. Adopting a critical but balanced analysis, the book discusses the
social benefits of esports, outlining its potential as a tool for social inclusion and sport development,
whilst acknowledging the potential impacts and risks of esports participation and spectatorship,
related to health and wellbeing. Finally, Esports Insights also considers future developments and
changes within esports, as the sector evolves and continues to professionalise. This book will be of
interest to any student, researcher, or practitioner with an interest in sport business, sport and



society, event studies, esports or video gaming, or the wider media industry.
  why are influencers popular: Social Media Analysis for Event Detection Tansel Özyer,
2022-10-18 This book includes chapters which discuss effective and efficient approaches in dealing
with various aspects of social media analysis by using machine learning techniques from clustering
to deep learning. A variety of theoretical aspects, application domains and case studies are covered
to highlight how it is affordable to maximize the benefit of various applications from postings on
social media platforms. Social media platforms have significantly influenced and reshaped various
social aspects. They have set new means of communication and interaction between people, turning
the whole world into a small village where people with internet connect can easily communicate
without feeling any barriers. This has attracted the attention of researchers who have developed
techniques and tools capable of studying various aspects of posts on social media platforms with
main concentration on Twitter. This book addresses challenging applications in this dynamic domain
where it is not possible to continue applying conventional techniques in studying social media
postings. The content of this book helps the reader in developing own perspective about how to
benefit from machine learning techniques in dealing with social media postings and how social
media postings may directly influence various applications.
  why are influencers popular: Virtual Influencers Esperanza Miyake, 2024-08-01 This book
identifies the converging socio- cultural, economic, and technological conditions that have shaped,
informed, and realised the identity of the contemporary virtual influencer, situating them at the
intersection of social media, consumer culture, Artificial Intelligence (AI), and digital technologies.
Through a critical analysis of virtual influencers and related media practices and discourses in an
international context, each chapter investigates different themes relating to digitality and identity:
virtual place and nationhood; virtual emotions and intimacy; im/ materialities of virtual everyday life;
the biopolitics of virtual human-production; the necropolitics of pandemic virtuality; transmedial and
mimetic virtualities; and the political economy of virtual influencers. The book argues that the
virtual influencer represents the various ways in which contemporary identities have increasingly
become naturalised with questions of virtuality, mediated by digital technologies across multiple
realities. From practices relating to AI- driven, invasive data profiling needed for virtual influencer
production to problematic online practices such as buying digital skin colour, the author examines
how the virtual influencer’s aesthetic, social, and economic value obfuscates some of the darker
aspects of their role as an extractivist technology of virtuality: one which regulates, oppresses, and/
or classifies bodies and datafied bodies that serve the visual, (bio)political, and digital economies of
virtual capitalism. In the process, the book simultaneously offers a critique of the virtual influencer
as a representational figure existing across multiple digital platforms, spaces, and times, and of how
they may challenge, complicate, and reinforce normative ideologies surrounding gender, race, class,
sexuality, age, and ableism. As such, the book sheds light on some of the more troubling realities of
the virtual influencer’s existence, inasmuch as it celebrates their transformational potential,
exploring the implications of both within an increasingly AI- driven, digital culture, society, and
economy. Drawing from a wide range of disciplines, this book will appeal to scholars, researchers,
and students working in the area(s) of: Popular Culture and Media; Internet, Digital and Social
Media Studies; Data justice and Governance; Japanese Media Studies; Celebrity Studies; Fan
Studies; Marketing and Consumer Studies; Sociology; Human– Computer Studies; and AI and
Technology Studies.
  why are influencers popular: The Diversity of Darkness and Shameful Behaviors Tim Delaney,
2022-05-06 The premise of The Diversity of Darkness and Shameful Behaviors is to emphasize the
need for enlightened, rational thinking as a paradigm of thought as the culture of shamelessness
continues to grow and cast its repulsive dark shadow over those who embrace enlightened reason
and basic human rights for all. Diversity of Darkness is an innovative work and represents the third
book of a trilogy written by the author that underscores the reality that there are many shamefully
hateful and deadly behavioral threats that have jeopardized the very notions of civility, decency and
justice around the world. This unique book utilizes evidence-based approaches in the examination of



human behaviors in society that have become increasingly shameful and tolerated among a growing
number of enablers. Key features include a combination of academic analyses that draw on
numerous and specific examples of the diversity of darkness that encompasses the world along with
a balanced practical, everyday-life approach to the study of the socio-political world we live in
through the use of contemporary culture references and featured popular culture boxes. Social
scientists, social thinkers and the general audience alike will be intrigued by the diversity of topics
covered, including anti-civil rights movements; the rise of supremacist groups; hate crimes; mass
shootings and active shootings; terrorism, war and genocide; an increase in shameful behaviors and
attempts to shame others; and attacks on science, reason and rationality. We should realize that
humanity has the intellect to accomplish great feats but heed the growing culture of shamelessness,
irrationality and the diversity of darkness.
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