
mobile tool for finding sales
The Ultimate Guide to Leveraging a Mobile Tool for Finding Sales

mobile tool for finding sales is becoming an indispensable asset for businesses of all sizes looking
to identify new opportunities, optimize their outreach, and ultimately boost revenue. In today's fast-
paced digital landscape, agility and access to real-time information are paramount for staying
competitive. This comprehensive guide explores the multifaceted benefits and functionalities of
these powerful mobile solutions, detailing how they empower sales professionals to connect with
prospects, manage pipelines, and close deals on the go. We will delve into the core features, the
strategic advantages they offer, and how to effectively integrate them into your sales workflow to
maximize efficiency and drive significant growth. Understanding and utilizing these tools is no
longer a luxury, but a necessity for modern sales success.
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What is a Mobile Tool for Finding Sales?
A mobile tool for finding sales is a specialized software application designed to run on smartphones
and tablets, enabling sales professionals to discover, manage, and nurture sales leads and
opportunities while away from their desktop workstations. These tools are engineered to provide
critical sales functionalities in a portable format, ensuring that sales teams can remain productive
and responsive regardless of their physical location. They often integrate with Customer
Relationship Management (CRM) systems, providing access to prospect data, sales history, and



engagement metrics directly from a mobile device. The primary objective of such a tool is to
streamline the sales process, from initial lead identification to deal closure, by offering a convenient
and efficient way to access and utilize vital sales information.

In essence, a mobile tool for finding sales acts as a portable sales hub, consolidating essential
features that empower field sales representatives, account managers, and even remote sales staff to
perform their duties effectively. This includes the ability to search for potential clients, qualify leads
based on predefined criteria, track sales activities, and update customer information in real-time.
The accessibility and convenience offered by these platforms are crucial in today's business
environment, where sales cycles can be dynamic and require immediate action.

Key Features of a Mobile Tool for Finding Sales
Effective mobile tools for finding sales are equipped with a comprehensive suite of features designed
to support every stage of the sales cycle. These functionalities are crucial for equipping sales
professionals with the necessary resources to identify and pursue new business opportunities
efficiently and effectively. Understanding these core components is vital for selecting a tool that
aligns with your specific sales strategy and operational needs.

Prospecting and Lead Generation
At the forefront of any mobile tool for finding sales is its ability to facilitate prospecting and lead
generation. This involves providing users with access to databases or integrated search
functionalities that can identify potential customers based on various parameters such as industry,
location, company size, and job title. Advanced tools may even leverage AI to suggest leads that fit a
company's ideal customer profile. The aim is to proactively uncover new avenues for business
growth and ensure a consistent pipeline of potential clients for the sales team.

These features often include the ability to filter search results, view company profiles, and gather
initial contact information. The ease with which sales reps can discover new prospects directly from
their mobile device significantly reduces the time spent on manual research, allowing them to focus
more on engagement and conversion.

CRM Integration and Data Management
A critical aspect of a mobile tool for finding sales is its seamless integration with existing Customer
Relationship Management (CRM) systems. This allows sales professionals to access and update
customer records, view past interactions, track deal progress, and manage their sales pipeline
directly from their mobile device. Real-time synchronization ensures that all data is consistent across
all platforms, providing a unified view of customer information.

Effective data management capabilities mean that sales reps can easily log calls, meetings, and
notes, ensuring that no valuable piece of information is lost. This also facilitates better collaboration
among team members, as everyone has access to the most up-to-date customer data, leading to more
informed sales strategies and personalized customer interactions.



Real-time Notifications and Alerts
To capitalize on immediate opportunities, mobile sales tools provide real-time notifications and
alerts. These can include alerts for new leads, important updates on existing opportunities, meeting
reminders, or even notifications when a prospect interacts with marketing materials. Such timely
information allows sales professionals to respond quickly to burgeoning interest, thereby increasing
the likelihood of engagement and conversion.

These proactive alerts help sales teams stay ahead of the curve, enabling them to act swiftly when a
prospect shows increased interest or when a new, high-priority lead emerges. This responsiveness is
a key differentiator in competitive markets.

Communication and Engagement Tools
Modern mobile tools for finding sales incorporate robust communication and engagement features.
This can include click-to-call functionality, email integration, and in-app messaging capabilities.
Some tools may also offer templates for emails or social media messages, designed to expedite
outreach and maintain brand consistency. The goal is to make it as easy as possible for sales reps to
connect with prospects and nurture relationships.

These integrated communication tools reduce the need to switch between multiple applications,
streamlining the workflow and saving valuable time. Efficient communication is fundamental to
building rapport and moving prospects through the sales funnel effectively.

Analytics and Reporting
The ability to track sales performance and generate reports is another vital feature. Mobile sales
tools often provide dashboards and reporting functionalities that allow sales managers and
representatives to monitor key performance indicators (KPIs), such as lead conversion rates, sales
cycle length, and revenue generated. This data is crucial for identifying trends, optimizing sales
strategies, and making informed decisions.

Access to real-time analytics on the go empowers sales teams to understand what's working and
what's not, allowing for agile adjustments to their approach. This data-driven insight is invaluable
for continuous improvement and achieving sales targets.

Strategic Advantages of Using a Mobile Tool for
Finding Sales
Implementing a mobile tool for finding sales offers a multitude of strategic advantages that can
significantly impact a company's bottom line. These benefits extend beyond mere convenience,
fundamentally transforming how sales teams operate and interact with prospects and customers.
Embracing these tools is a proactive step towards modernizing sales operations and gaining a
competitive edge in today's dynamic marketplace.



Enhanced Productivity and Efficiency
By providing access to critical sales information and functionalities on mobile devices, these tools
dramatically enhance the productivity and efficiency of sales professionals. Tasks that once required
returning to an office or logging into a desktop system can now be completed instantly, from
anywhere. This includes updating customer records, scheduling follow-ups, accessing product
information, and even sending proposals.

The reduction in administrative overhead and the ability to perform more revenue-generating
activities in less time directly translates to increased overall sales output. Field sales teams, in
particular, benefit from not having to wait to document their interactions, ensuring a seamless
workflow and capturing valuable data immediately after a client meeting.

Improved Lead Qualification and Prioritization
Mobile tools often come with features that aid in lead scoring and qualification, allowing sales reps
to assess the potential of a lead more effectively while in the field. By having immediate access to
prospect data and interaction history, sales professionals can better understand a lead's needs and
readiness to buy. This enables them to prioritize their efforts on the most promising opportunities,
optimizing their time and resources.

This focused approach ensures that valuable sales energy is directed towards prospects who are
most likely to convert, thereby improving conversion rates and shortening sales cycles. It also
prevents the team from wasting time on leads that are not a good fit for the company's offerings.

Faster Response Times to Inquiries
In today's instant-gratification world, speed is a critical factor in sales success. A mobile tool for
finding sales allows sales representatives to respond to new leads and customer inquiries almost
instantaneously. Whether it's a website form submission or a social media message, the ability to
receive alerts and act quickly can make the difference between securing a deal and losing it to a
competitor.

This agility in responding to prospect interest builds trust and demonstrates a high level of customer
service. It positions the sales team as proactive and attentive, which are key attributes that
prospects look for in a business partner.

Greater Flexibility and Mobility for Sales Teams
The inherent nature of a mobile tool liberates sales teams from the constraints of a fixed location.
Sales professionals can conduct their entire sales process, from prospecting to closing, while
traveling, attending conferences, or working remotely. This increased flexibility allows for more
face-to-face interactions, which can be invaluable in building strong customer relationships.

This mobility also supports a better work-life balance for sales professionals, as they are not
tethered to a specific office location to perform their duties. The ability to manage their workflow on
the move can lead to higher job satisfaction and reduced burnout.



Data-Driven Decision Making
The analytics and reporting features embedded within mobile sales tools provide invaluable insights
into sales performance. By tracking various metrics, sales managers can identify successful
strategies, pinpoint areas for improvement, and make informed decisions about resource allocation
and sales forecasting. This data-driven approach moves sales operations from being reactive to
proactive.

This continuous feedback loop allows for agile adjustments to sales strategies and tactics, ensuring
that the team remains aligned with market dynamics and customer behavior. It empowers leadership
with the clarity needed to optimize sales processes for maximum effectiveness and profitability.

Choosing the Right Mobile Tool for Your Sales Needs
Selecting the appropriate mobile tool for finding sales is a critical decision that requires careful
consideration of various factors. The market offers a diverse range of options, each with its unique
strengths and capabilities. A thoughtful selection process will ensure that the chosen tool not only
meets immediate needs but also supports long-term growth and strategic objectives. Rushing this
decision can lead to suboptimal performance and wasted investment.

Assessing Your Business Requirements
Before embarking on the search for a mobile sales tool, it is essential to conduct a thorough
assessment of your specific business requirements. Consider the size and structure of your sales
team, the industries you serve, the complexity of your sales cycles, and your existing technology
stack. Understanding these elements will help you identify the core functionalities that are non-
negotiable for your organization.

For instance, a sales team focused on high-volume transactional sales might prioritize lead
generation and quick outreach features, while a team involved in complex, long-term B2B deals may
need advanced CRM integration, detailed analytics, and robust pipeline management capabilities.
Clearly defining these needs will narrow down your options significantly.

Evaluating Key Features and Functionality
Once your requirements are clear, dive deep into evaluating the features offered by different mobile
sales tools. Pay close attention to the core functionalities discussed earlier, such as prospecting
capabilities, CRM integration, real-time alerts, communication tools, and analytics. Look for features
that directly address your pain points and offer the most significant potential for improvement in
your sales process.

Consider features like offline access, which is crucial for sales reps working in areas with poor
internet connectivity, or advanced search filters for pinpointing specific types of prospects. The
intuitiveness of the interface for these features is also paramount for user adoption.



Considering User Experience and Ease of Use
A powerful tool is rendered ineffective if your sales team finds it difficult or cumbersome to use.
Prioritize mobile sales tools that offer an intuitive user interface (UI) and a smooth user experience
(UX). A clean, well-organized layout and straightforward navigation will encourage consistent
adoption and reduce the learning curve for your team.

Ideally, the mobile tool should feel like a natural extension of your sales professionals' daily
workflow, rather than an additional burden. Requesting demos and allowing key team members to
test drive potential solutions can provide invaluable feedback on usability.

Understanding Integration Capabilities
The ability of a mobile sales tool to seamlessly integrate with your existing technology infrastructure
is vital. This typically includes integration with your primary CRM system, but may also extend to
email platforms, marketing automation software, and other business applications. Robust integration
ensures data consistency and prevents information silos.

Verify the depth and breadth of integration capabilities. Does it offer two-way synchronization? Can
it pull and push data in real-time? Understanding these aspects will help you avoid data
discrepancies and ensure that the mobile tool enhances, rather than complicates, your existing
workflows.

Budgetary Considerations
Finally, it is crucial to consider the budgetary implications of implementing a mobile sales tool.
Pricing models can vary significantly, from per-user monthly subscriptions to tiered feature
packages. Ensure that the cost aligns with your allocated budget and provides a clear return on
investment (ROI). Factor in potential costs for implementation, training, and ongoing support.

Look beyond the sticker price and evaluate the overall value proposition. A slightly more expensive
tool that offers superior features, better integration, and higher user adoption might prove to be
more cost-effective in the long run than a cheaper alternative that fails to deliver on its promises.

Maximizing the Impact of Your Mobile Sales Tool
Once a mobile tool for finding sales has been selected and implemented, the focus shifts to
maximizing its impact and ensuring that it delivers the intended benefits. Simply acquiring a tool is
not enough; strategic adoption and ongoing management are key to unlocking its full potential and
driving sustained improvements in sales performance. A proactive approach to integration and
utilization will yield the greatest returns.

Training and Adoption
Effective training is the cornerstone of successful tool adoption. Your sales team needs to be
thoroughly trained not only on how to use the basic functionalities but also on how the tool can
enhance their daily tasks and overall sales strategy. Ongoing training and support should be



provided to address any questions or challenges that arise, fostering a culture of continuous learning
and proficiency.

Organize workshops, create tutorials, and designate internal champions who can assist their
colleagues. Emphasize the benefits the tool offers to individual sales reps, such as saving time and
closing more deals, to foster buy-in and encourage consistent usage.

Data Accuracy and Maintenance
The value of any sales tool is directly proportional to the accuracy and completeness of the data it
holds. Implement strict protocols for data entry and maintenance, ensuring that all information
logged into the mobile tool is up-to-date and accurate. Regular data audits can help identify and
rectify any discrepancies or outdated information.

Train your team on the importance of data integrity and the impact it has on sales strategy,
forecasting, and customer engagement. Accurate data empowers better decision-making and
ensures that sales efforts are based on reliable insights.

Strategic Integration into Daily Workflows
To truly maximize impact, the mobile sales tool must be seamlessly integrated into the daily routines
of your sales professionals. This means encouraging and facilitating its use during client meetings,
while commuting, and at other opportune moments throughout the day. The tool should become an
indispensable part of their workflow, not an afterthought.

Management should actively promote and champion the use of the tool, perhaps by incorporating its
usage into performance reviews or team meetings. Demonstrating how the tool directly contributes
to achieving individual and team goals will reinforce its importance.

Continuous Performance Monitoring
The effectiveness of your mobile sales tool should be continuously monitored and evaluated.
Regularly review the analytics and reports generated by the tool to assess its impact on key sales
metrics. Identify what's working well and where there might be opportunities for optimization,
either in how the tool is being used or in the tool itself.

Use this data to refine your sales strategies, identify training needs, and make informed decisions
about future tool enhancements or upgrades. A commitment to ongoing monitoring ensures that
your mobile sales tool remains a dynamic and valuable asset in your quest for sales success.

FAQ

Q: What is the primary benefit of using a mobile tool for
finding sales?
A: The primary benefit is the ability to access critical sales information and perform essential sales
tasks on the go, leading to increased productivity, faster response times, and greater flexibility for



sales teams.

Q: Can a mobile tool for finding sales replace a full CRM
system?
A: While mobile tools often integrate with CRM systems, they are typically designed to complement
rather than replace a comprehensive CRM. They provide mobile access to CRM data and
functionalities but may not offer the full depth of desktop CRM capabilities.

Q: How does a mobile tool help in lead generation?
A: Mobile tools can provide access to databases, advanced search filters, and sometimes AI-driven
suggestions to help sales professionals identify and discover new potential leads, often while they
are out in the field.

Q: What kind of communication features are typically included
in a mobile sales tool?
A: Common communication features include click-to-call, email integration, in-app messaging, and
sometimes pre-designed message templates to expedite outreach and maintain brand consistency.

Q: Is offline access important for a mobile tool for finding
sales?
A: Yes, offline access is highly important, especially for sales representatives who may work in areas
with unreliable internet connectivity. It allows them to access data and log activities even without a
live connection, syncing when service is restored.

Q: How can a mobile tool improve sales team efficiency?
A: By streamlining processes, reducing the need for manual data entry back at the office, and
providing instant access to information, mobile tools free up sales professionals to spend more time
engaging with prospects and closing deals, thus boosting overall efficiency.

Q: What should I consider when choosing a mobile sales tool
for my business?
A: Key considerations include assessing your specific business needs, evaluating the essential
features and functionality, prioritizing user experience and ease of use, understanding integration
capabilities with existing systems, and aligning the cost with your budget.



Q: How often should data in a mobile sales tool be updated?
A: Data should be updated in real-time whenever possible. Sales professionals should aim to log
information immediately after interactions to ensure accuracy and completeness. Regular data
audits are also recommended to maintain integrity.
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platform's declarative customization features Understand the Salesforce data model, field type
(when to use which fields), and how and when to use an external object in Salesforce Be familiar
with security and settings in Salesforce. Gain skills in creating data models, managing security, and
automating business logic. Prepare for the Platform App Builder exam. Learn and understand the
latest Salesforce interface, the Lightning Experience.
  mobile tool for finding sales: Mobile Marketing Rachel Pasqua, Noah Elkin, 2012-12-19 A
step-by-step guide to successful mobile marketing strategies Go from zero to sixty with this practical
book that helps you craft and deploy mobile marketing strategies for everything from brand building
to lead generation and sales. As part of the popular do-it-yourself, Hour A Day series, this new book
is full of advice, practical tips, and step-by-step tactics you can put to use right away. Start
leveraging location-based marketing via Foursquare and Yelp, see how to set up and manage mobile
commerce, and try such technologies as QR codes, ambient communication (RFID and Bluetooth),
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mobile broadcasting, and more. Take action now and mobile-loving customers will soon find you,
thanks to these successful ideas and strategies from expert mobile marketers, Rachel Pasqua and
Noah Elkin. Shows you step by step how to develop, implement, and measure a successful mobile
marketing strategy Pares down a complex process into approachable, bite-sized tasks you can tackle
in an hour a day Covers vital mobile marketing weapons like messaging, mobile websites, apps, and
mobile advertising to help you achieve your goals Gets you up to speed on location-based marketing
via Foursquare and Yelp, using mobile commerce, and leveraging technologies such as as QR codes,
ambient communication (RFID and Bluetooth), and mobile broadcasting Mobile Marketing: An Hour
A Day is a must-have resource for marketers and advertisers who want a compelling mobile
presence.
  mobile tool for finding sales: App Marketing, This is Real Android Marketing Jin Kim,
2014-06-20 - Length : 260 pages (PDF book pages) “It is a step-by-step guide book for marketing
which comprises market research for boosting profitability, marketing strategy, pricing strategy,
and measuring performance after launching.” 1. Based on global cases, it contains all kinds of
practical methods to launch apps globally and to boost profitability of mobile apps 2. It presents the
analysis of app data, operation, application guidelines, the inflow of users based on concrete
numbers like KPIs and practical methods of how to analyze it. 3. It suggests strategic frameworks
covering App Indexing, ASO(App Store Optimization), SEO(Search Engine Optimization), mobile
webs, blog marketing, SNS marketing, PR, and even design, realization and operation of mobile app
marketing. “App marketing, how can we start and operate?” The key for success in mobile app
business is to completely integrate these three components: product strategy, content strategy and
marketing strategy [Table of Contents] 1 STARTING ANDROID MARKETING - The Android Market,
It is nothing to sneeze at 2 UNDERSTANDING THE ECOSYSTEM OF ANDROID - Understand the
Ecosystem Structure 3 FINDING IDEAS - Good Ideas are Always Around YouImitate Actively -
Create a Mashup App - Use Open Source codes - Apply the Newest Technology 4 CONDUCTING
MARKET RESEARCH - Market Research is Really Important! - Are You Confident of Success? 5
PLANNING AN ANDROID APP - Set a Target Version - How to Make Apps that Sell Well? - Never Do
These 6 APP DESIGN AND DEVELOPMENT - Guides for Development and Design, Know This - App
Development, Quality is the First Priority 7 DEVISING A MARKETING STRATEGY - Understand the
Flow of the Strategy Road Map for App Marketing - Promote Your App through Marketing before
Launching - Strive to Succeed Within 30 Days - What to Do after 30 Days 8 ESTABLISHING
PRICING STRATEGY - Understand the Monetization Measures for Individual App Business Model -
Setting the Price, Think Cautiously! - How Much to Charge? - Try to Maximize Profit in a Paid App 9
APPLYING REVENUE REALIZATION MEASURE - Make Money with Free Apps 10 STABILIZING
THE PRODUCT - Strengthen the Essential Value 11 LAUNCHING AN ANDROID APP AND AN
OPERATING SERVICE - Establishing Operation Strategies is the Key - Finally, You Launch an App! -
Set the App Coverage - Understand the Knowledge that is Helpful for a Service Operation 12 HOW
TO GET SPOTTED IN THE MARKET - Aim for Top 50 in Free and Paid Sections 13 EXECUTE
MARKETING PROGRAMS - Is it a Product Worthy of Marketing? - The Key is Exposure and PR -
Secure Word-of-Mouth Marketing Channels 14 ADVERTISING - Enjoy Maximum Effect with
Minimum Investment 15 MAINTENANCE - Keep the Tension 16 MEASURING THE PERFORMANCE
AFTER LAUNCHING - Business without Measuring is Dangerous - Design an App Service Operation
Process that Enables Comprehensive Management - Understand Major Indexes that are Quantifiable
- Apply the Models Appropriate for App Service Analysis - Set Service KPI centered on OMTM (One
Metric That Matters) - Acquire Significant Analysis Data by Applying Professional Analysis Tools -
Understand the Types of the Collected Statistics Data - Using Data Analysis that Increases the
Actual Revenue [Book Review by Publisher] Now that app business is creating a new paradigm, This
is the Real Android Marketing is a must-read book for everyone who is interested in or related to
android app business— student, app marketer, app designer, app developer, and app businessman—
regardless of the fields. The author has accumulated experiences and insights by mastering diverse
businesses in web and app as a former developer and businessman who majored in management and



put them into this book in ways for readers to understand easily with his own wit. The android
market is already overflowing with so many excellent apps just for you to jump in only with business
plan and app development ability. The author emphasizes that the key for success in this unstable
reality is the business that organically combines product strategy, contents strategy, and marketing
strategy. With the know-how’s of this author who has both theory and actual experience, lead your
app plan, development, marketing, and business to success.
  mobile tool for finding sales: Salesforce Platform App Builder Certification Rakesh
Gupta, 2019-12-16 New or intermediate developers will want to use this hands-on guide to prepare
for the Salesforce Certified Platform App Builder credential, awarded for designing, building, and
implementing applications using the declarative customization capabilities of the Salesforce
Platform. This is the first book available covering this content, and Salesforce training is very costly.
This book is filled with real-world examples and hands-on exercises, enabling you to prepare for the
certification exam in a short span of time. Multiple-choice study questions and exercises are
included to help you apply what you learn in each chapter. Author Rakesh Gupta explains Salesforce
Platform fundamentals, including knowledge about the limitations of the declarative platform and
when to use programmatic development versus the AppExchange. Data management and data
analytics are covered. And you will learn how to set up organization-wide features that affect the
look and feel of your application. Sandbox design patterns and process automation tools available in
Salesforce are discussed and you will know when to use them. You will become familiar with a wide
array of topics, including designing a mobile app and reporting in Salesforce. What You Will Learn
Know when to use declarative development versus programmatic development versus the
AppExchange Understand the Salesforce data model, field type (when to use which fields), and how
and when to use an external object in Salesforce Be familiar with security and settings in Salesforce
See how easily users can migrate to the Lightning experience from the classic platform Implement
business process automation using declarative features Apply the automation process in Salesforce
Utilize Process Builder and manage its power to automate business processes Use sandboxes and
deployment tools Who This Book Is For New or intermediate Salesforce developers or anyone in the
Salesforce development arena who wants to learn or explore the platform
  mobile tool for finding sales: Apple Watch For Dummies Marc Saltzman, 2021-01-07 Explore
the vast yet compact world on your wrist! So you’ve bought an Apple Watch and you’ve been having
a really great time talking to your wrist, but now you’re wondering what other sorts of fun trouble
you can find. For that, the updated edition of Apple Watch For Dummies is your perfect guide,
providing a friendly overview of the latest series of Apple Watches on the new OS. Whatever you
want to achieve—peak health via sleep-tracking and an app-based fitness plan, the ability to navigate
your way out of a scary forest at night using the GPS and torch functions, or just a convenient
method of finding your iPhone—everything you need to know about the amazing device on your wrist
is right here at your fingertips. Marc Saltzman—journalist, lecturer, TV personality, and host of
“Gear Guide,” a tech-focused video that reaches 60 million viewers a year—expertly guides you
through the wrist-based virtual world opened up by Apple’s compact wonder-gadget, taking you
from the basics of the interface and buttons, through to practical applications like Apple Pay, and
then on to the nifty stuff, like chatting to friends on Walkie Talkie, checking your blood oxygen
levels, or unlocking your hotel room door with a casual flick of your wrist. Get au fait with display
and buttons Keep in touch via calls, texts, and more Manage your media, finances, health, work, and
more Dive into the wonderful world of apps Whatever it is you think you’ll use your Apple Watch for,
you’ll end up doing much, much more.
  mobile tool for finding sales: Go Mobile Jeanne Hopkins, Jamie Turner, 2012-01-05 Set-up,
run, and measure successful mobile media marketing campaigns Go Mobile is packed with tools,
tips, and techniques that will help readers set-up, launch, run, and measure mobile media
campaigns. This book will help readers understand the different mobile media platforms, learn how
to us SMS for business, incorporate 2D and QR Codes into their campaigns, develop mobile websites
and mobile apps, see case studies, and much more. Go Mobile offers practical, step-by-step guidance



for implementing a mobile marketing campaign. Readers will learn how to: Use location-based
marketing to get new customers and keep existing ones Integrate social media with your mobile
media campaign Use mobile E-commerce to improve brand loyalty Measure the ROI of a mobile
media campaign Develop mobile media business models you can use to grow revenues With these
effective, efficient, and integrated mobile marketing campaigns, business owners and marketers will
garner enviable response rates and watch their revenue grow more rapidly than ever before.
  mobile tool for finding sales: Promotional Marketing Roddy Mullin, 2018-05-15 In today’s
connected world, promotion is fundamental to everything we do to drive business. This is a new
edition of an established book, updated with the latest research on the shopper/buyer and how to
reach their ‘tipping point’ when the decision to buy is made, now covering mobile, online and
bricks-and-mortar sales and marketing. This book clarifies why a focus on the customer is key, and
how to communicate with them from even before they discover a want or need, to the point of
purchase and after. The author of this important book explains how and when to use suppliers
(agencies, printers, insurers, etc.) for promotions of all types, including advertising (outdoor, on
websites and in print), experiential marketing (road and trade shows, exhibitions, merchandising)
and sales promotions (in-store/web and mobile promotion offers). Processes describe and explain
how to implement promotional marketing to achieve business objectives. Promotional Marketing is a
practitioner guide to sales and marketing for agencies, entrepreneurs and small businesses and
those seeking a career in retail. It is packed with real-life and award-winning case studies and
practical briefs (NatWest, Diageo, Sainsbury’s, Shell and Radisson, for example) as a starter for
when the client needs a creative answer yesterday! It is also tuned to those studying, providing a
chapter on how marketing and sales fit into business.
  mobile tool for finding sales: Ideas in Marketing: Finding the New and Polishing the
Old Krzysztof Kubacki, 2014-10-25 Founded in 1971, the Academy of Marketing Science is an
international organization dedicated to promoting timely explorations of phenomena related to the
science of marketing in theory, research, and practice. Among its services to members and the
community at large, the Academy offers conferences, congresses and symposia that attract
delegates from around the world. Presentations from these events are published in this Proceedings
series, which offers a comprehensive archive of volumes reflecting the evolution of the field.
Volumes deliver cutting-edge research and insights, complimenting the Academy’s flagship journals,
the Journal of the Academy of Marketing Science (JAMS) and AMS Review. Volumes are edited by
leading scholars and practitioners across a wide range of subject areas in marketing science. This
volume includes the full proceedings from the 2013 Academy of Marketing Science (AMS) Annual
Conference held in Monterey, California, entitled Ideas in Marketing: Finding the New and Polishing
the Old.
  mobile tool for finding sales: Nontraditional Media in Marketing and Advertising Robyn
Blakeman, 2014 A concise guide that offers a step-by-step approach to the strategic use of
alternative media by both the marketing and advertising professions.
  mobile tool for finding sales: iPhone and iPad Apps Marketing Jeffrey Hughes, 2010-04-12
The Easy, Complete, Step-by-Step Guide to Marketing Your iPhone/iPad Apps! There are huge
profits to be made in selling iPhone and iPad apps! But with more than 180,000 + apps now
available, just getting your app into the App Store is no longer enough. You need to market it
effectively. Don’t know much about marketing? Don’t worry: This book gives you all the tools you’ll
need. Top iPhone and iPad apps marketing consultant Jeffrey Hughes walks you through building a
winning marketing plan, positioning highly competitive apps, choosing your message, building buzz,
and connecting with people who’ll actually buy your app. With plenty of examples and screen shots,
this book makes iPhone and iPad apps marketing easy! You’ll Learn How To Identify your app’s
unique value, target audience, and total message Understand the App Store’s dynamics and choose
the right strategy to cut through clutter Set the right price for your app Get App Store and
third-party reviewers to recommend your apps Write effective press releases for your apps and time
your publicity for maximum effectiveness Blog about your app and get the attention of influential



bloggers Use Facebook, Twitter, and other social media to generate word-of-mouth buzz Use
promotions and cross-marketing, just like professional marketers do Build an audience that will buy
your next app, too!
  mobile tool for finding sales: E-Marketing: Concepts, Methodologies, Tools, and Applications
Management Association, Information Resources, 2012-05-31 The popularity of e-marketing has
helped both small and large businesses to get their products and services message to an unbounded
number of potential clients. Keeping in contact with your customers no longer require an extended
period of time but rather mere seconds.E-Marketing: Concepts, Methodologies, Tools, and
Applications presents a vital compendium of research detailing the latest case studies, architectures,
frameworks, methodologies, and research on e-marketing. With contributions from authors around
the world, this three-volume collection presents the most sophisticated research and developments
from the field, relevant to researchers, academics, and practitioners alike. In order to stay abreast of
the latest research, this book affords a vital look into electronic marketing research.
  mobile tool for finding sales: Microsoft 365 Excel: The Only App That Matters MrExcel's Holy
Macro! Books, Mike Girvin, 2024-09-26 Master Microsoft 365 Excel from basics to advanced with
practical examples and expert guidance. Perfect for professionals and students aiming to excel in
data analysis, financial modeling, and beyond. Key Features Comprehensive coverage from Excel
basics to advanced functions Practical examples for real-world application Step-by-step guidance on
data analysis and automation. Book DescriptionUnlock the full potential of Microsoft 365 Excel with
this extensive guide, crafted for both beginners and seasoned users alike. Begin by uncovering the
foundational reasons behind Excel’s creation and its unmatched significance in the business world.
Dive deep into the structure of Excel files, worksheets, and key concepts that underscore the
application’s versatility. As you progress, master efficient workflows, keyboard shortcuts, and
powerful formulas, making Excel an indispensable tool for solving complex problems. Moving
forward, the book will guide you through advanced topics, including logical tests, lookup functions,
and the latest features like LET and LAMBDA functions. Gain hands-on experience with data
analysis, exploring the full capabilities of standard pivot tables, advanced Power Query, and Power
BI. Each chapter builds on the last, ensuring that you gain both practical skills and a deep
understanding of Excel’s capabilities, preparing you to confidently tackle even the most challenging
data tasks. By the end of this guide, you’ll not only be adept at using Excel but also equipped with
strategies to apply Excel's advanced features to real-world scenarios—whether you’re interested in
financial modeling, big data analysis, or simply enhancing efficiency in your day-to-day tasks.What
you will learn Master Excel's interface and shortcuts Build efficient worksheets Apply formulas for
problem-solving Leverage data analysis tools Utilize advanced Excel functions Create automated
solutions with VBA. Who this book is for The ideal audience for this book includes professionals, data
analysts, financial analysts, and students who are familiar with basic Excel functions but want to
advance their skills. A basic understanding of Excel is recommended.
  mobile tool for finding sales: Android Apps Marketing Jeffrey Hughes, 2010-09-20 The Easy,
Complete, Step-by-Step Guide to Marketing Your Android Apps! There are huge profits to be made
in selling Android apps! But with more than 70,000 apps now available, posting your app to the
Android Market is no longer enough. You need to market your app effectively. Don’t know much
about marketing? Don’t worry: This book gives you all the step-by-step help you’ll need. Top app
marketing consultant Jeffrey Hughes walks you through building a winning marketing plan, crafting
highly competitive apps, choosing your message, building buzz, and connecting with people who’ll
actually buy your app. Packed with examples, this book makes Android apps marketing easy! You’ll
learn how to Identify your app’s unique value, target audience, and total message Understand the
Android Market’s dynamics Cut through clutter and get your app into the top selling categories Set
the right price for your app and effectively sell its value Get reviewers to recommend your apps
Write effective press releases Time your marketing and publicity for maximum effectiveness Blog
about your app and get the attention of influential bloggers Use Facebook, Twitter, YouTube, and
other social media to generate buzz Use promotions and cross-marketing just like professional



marketers do Measure and improve your results with Android Analytics Generate a loyal audience
that will buy your next app, too Earn steady revenue, build a brand, and make a real business out of
app development
  mobile tool for finding sales: Advertising strategies to increase your sales Faruk Sefa Karataş
, 2023-04-10 This book contains 35 advertising strategies and 50 advertising techniques that will
significantly increase your sales.
  mobile tool for finding sales: The Business of iPhone App Development Dave Wooldridge,
Michael Schneider, 2010-08-26 The phenomenal success of the iPhone and the iPod touch has
ushered in a “gold rush” for developers, but with well over 100,000 apps in the highly competitive
App Store, it has become increasingly difficult for new apps to stand out in the crowd. Achieving
consumer awareness and sales longevity for your iPhone app requires a lot of organization and some
strategic planning. This book will show you how to incorporate marketing and business savvy into
every aspect of the design and development process, giving your app the best possible chance of
succeeding in the App Store. The Business of iPhone App Development was written by experienced
developers with business backgrounds, taking you step-by-step through cost-effective marketing
techniques that have proven successful for professional iPhone app creators—perfect for
independent developers on shoestring budgets. Although there are a few iPhone app marketing
books on the horizon, they appear to tackle the subject from purely a marketer’s perspective. What
makes this book unique is that it was written by developers for developers, showing you not only
what to do, but also how to do it, complete with time-saving resources and ready-to-use code
examples. No prior business knowledge is required. This is the book you wish you had read before
you launched your first app!
  mobile tool for finding sales: Digital Marketing Essentials Dr. Shenki Tyagi, Sahil Kohli,
Nandini Gupta, Vajha Viharika, 2024-07-08
  mobile tool for finding sales: Advanced Introduction to Digital Marketing Dholakia, Utpal,
2022-10-13 The Advanced Introduction to Digital Marketing identifies the core concepts of research
on digital marketing and provides theoretical frameworks and empirical findings. Topics such as
digital product evolution, marketing strategy, and research on place, price, and promotion are
thoroughly reviewed alongside controversial areas such as the harmful effects of technology on
consumers. It also suggests research opportunities for those wishing to explore a particular area in
greater depth.
  mobile tool for finding sales: Professional Selling Dawn Deeter-Schmelz, Gary Hunter, Terry
Loe, Ryan Mullins, Gregory Rich, Lisa Beeler, Wyatt Schrock, 2024-02-04 Formerly published by
Chicago Business Press, now published by Sage Professional Selling covers key sales concepts and
strategies by highlighting detailed aspects of each step in the sales process, from lead generation to
closing. Co-authored by faculty from some of the most successful sales programs in higher
education, the Second Edition also offers unique chapters on digital sales, customer business
development strategies, and role play.
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